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Your View ς Rangitikei Youth Survey 
Summary results 

In 2010 the Marton Community Development Project surveyed 286 young people about their 
thoughts on life in the Rangitikei. The respondents were aged 13 ς 18. This was the first time a survey 
of this kind had been conducted within the Rangitikei district. 
 
1. PROFILE 
Respondents were fairly distributed through the 13 ς 17 year old age range, tailing off in the 18 and 
19 years group and predominantly female (57%). Major ethnic groupings were Europeans (46%) and 
Maori (37%). The townships of Marton and Taihape provided the largest proportion of surveys 
returned with 57% and 28% respectively.  

In regards to birth place of respondents 42% were born within the Manawatu/Wanganui region, 19% 
within the Rangitikei region and 33% from other parts of New Zealand. There were 5 surveys returned 
from individuals born in Australia or the Pacific Islands and 9 from individuals born in other parts of 
the world. 

97% of respondents were at school with others in work, training or a combination of these. Of those 
at school, 53% attended Rangitikei College and 39% attended Taihape Area School. Palmerston North 
Boys High School, Hato Paora College, Feilding High School, Marton School, St Peters College, South 
Makirikiri School and James Cook School accounted for the remaining schools represented. 

84% of respondents live with their mothers whilst 63% live with their fathers. Of these 61% live with 
both parents, 32% live with their mother only and 7% with their father only.  

 

 

  

13 Years 46 16% 

14 Years 59 21% 

15 Years 62 22% 

16 Years 52 18% 

17 Years 42 15% 

18 Years 22 8% 

19 Years 0 0% 

Total responses 283  

   
 

 

  

Female 160 57% 

Male 122 43% 

Total responses 282  

  

  

  

 

0

10

20

30

40

50

60

70

13 Years14 Years15 Years16 Years17 Years18 Years19 Years

Age of Respondent 

Female 
57% 

Male 
43% 

Gender of Respondent 



MARTON COMMUNITY DEVELOPMENT PROJECT  /  RESULTS OF THE 2010 RANGITIKEI YOUTH SURVEY 

 

 

 

  

NZ European 143 46% 

Maori 114 37% 

Other: New Zealander 25 8% 

Pasifika 13 4% 

Other 13 4% 

Total responses 308  

  

 

 

   

Bulls 9 3% 

Hunterville 5 2% 

Mangaweka 2 1% 

Marton 161 57% 

Ohingaiti 2 1% 

Taihape 82 29% 

Waiouru 23 8% 

Total responses 284  

   

 

 

   

Rangitikei 51 19% 

Manawatu/Wanganui 114 42% 

Other New Zealand 90 33% 

Australia/Pacific Islands 5 2% 

Other 9 3% 

Total responses 269  

   

 

 

   

School 277  

Training 20  

Work 63  

Other 5  

Total responses 365  
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Rangitikei College (RC) 148 53% 

Taihape Area School (TAS) 107 39% 

Palmerston North Boys High 
School (PNBHS) 

6 2% 

Feilding High School (FHS) 4 1% 

Hato Paora (HP) 3 1% 

Marton School (MS) 3 1% 

St Peters College (StP) 3 1% 

Home School (HS) 1 0% 

James Cook School (JC) 1 0% 

South Makirikiri School (StM) 1 0% 

Total responses 277  

   

 

 

   

Mum 238 84% 

Dad 177 63% 

Sister(s) 140 50% 

Brother(s) 133 47% 

Step dad 33 12% 

Other 34 12% 

Grandmother 15 5% 

Step mum 12 4% 

Aunt(s) 10 4% 

Cousin(s) 10 4% 

Grandfather 8 3% 

Uncle(s) 5 2% 

Flatmates 5 2% 

Partner 6 2% 

Another family 7 2% 

Foster parents 3 1% 

Total responses 286  

Responses in the Other category included; border, 
brother in law, brothers girlfriend, exchange student, 
host family, mates, niece, nephews, sister in law 
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2. DESCRIBE YOURSELF 
An average of 85% of respondents described themselves as happy, whilst 58% described themselves 
caring and 55% as positive. 55% of youth also described themselves as energetic and 52% as calm. 9% 
of respondents indicated they were sad, whilst 7% were non-caring and 5% as non-achievers. 

 

   

Happy 242 85% 

Caring 166 58% 

Positive 157 55% 

Energetic 156 55% 

Calm 150 52% 

Sporty 146 51% 

Fun loving 145 51% 

Determined 128 45% 

Musical 101 35% 

Gamer 92 32% 

Academic 91 32% 

High achiever 81 28% 

Busy 79 28% 

Other* 73 26% 

Mischievous 69 24% 

Lazy 66 23% 

Optimistic 62 22% 

Alert 54 19% 

Naughty 52 18% 

Aggressive 47 16% 

Dozy 40 14% 

Negative 33 12% 

Sad 26 9% 

Non-caring 19 7% 

Non-achiever 14 5% 

Total responses 2289  

Total respondents 286  

Responses in the Other category included; amazing, 
average, awesome, competitive, cool, crazy, cynical, 
easily angered, emotional, epic, fantastic, friendly, 
fun, funny, great, humorous, joker, logical, loving, 
melancholy, music loving, perfect, pessimistic, 
random, responsible, sarcastic, sexy, shy, stubborn, 
stud, supportive, the best, the man, tired and weird. 
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3. THE BEST THINGS 
When asked to rate the three best (non-ranked) things about being a young person in the Rangitikei 
32% of respondents indicated the people were the best. Rated second with 21% were the 
opportunities for sport, leisure and recreation and third with 13% was the rural nature of the region 
we live in. 

 

   

People 166 32% 

Opportunities for Sport, Leisure 
& Recreation 

107 21% 

Rural nature of the region 65 13% 

Location ς Proximity to other 
things 

42 8% 

School 34 7% 

Events & Activities 29 6% 

Community 24 5% 

Environment 24 5% 

Opportunities available 21 4% 

Total responses 512  

   

 

4. ROLE MODELS 
Respondents were asked to nominate up to three role models within their lives. The role models our 
young people look up to are predominantly their friends and family representing 52% of all responses. 
Celebrity role models were the next highest category with 30% followed by Teachers with 3%. There 
were 100 responses that were unable to be classified. 

Of the family and friends category a combined 61% saw their parents as role models with Mum 
representing 32% and Dad with 26%, 3% indicated Parents as a collective.  

When dissecting the Celebrity category Sporting stars represented 41% of all responses, 21% from the 
Music industry and 17% from the TV and Movie industry. 

 

   

Family & Friends 353 52% 

Celebrity 208 30% 

Teachers 21 3% 

Unclassified responses 100 15% 

Total responses 682  
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5. SPARE TIME 
The things our young people enjoying doing most in their spare time are experiencing multi-media 
entertainment (25%), partaking in physical activity (19%) and interacting with friends and family (16%). 
The 25% proportion of the entertainment category is made up of the following components; music, TV, 
computer based entertainment, gaming, social media, phone based entertainment and movies.  

Respondents were asked to rank their responses to this question. The two highest ranked individual 
activities by some margin were playing sport and socialising with friends with 17% and 16% of the 
number one ranked responses respectively.  

 

   

Multi -media Entertainment 312 25% 

Physical Activity 235 19% 

Friends and Family 196 16% 

Leisure and Recreation pursuits 165 13% 

Creative pursuits 102 8% 

Sleeping 48 4% 

Eating 37 3% 

Chill out / relaxing 28 2% 

Work 21 2% 

School work 19 2% 

Activities on the farm 13 1% 

Party 12 1% 

Go to town 11 1% 

Travel 11 1% 

Drive around 7 1% 

Have fun 6 0% 

Automotive activities 4 0% 

Social gatherings 2 0% 

Religious pursuits 1 0% 

Total responses 1230  

Total respondents 260  
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Music 70 22% 

TV 61 20% 

Computer Based 53 17% 

Gaming 43 14% 

Social Media 37 12% 

Phone Based 30 10% 

Movies 18 6% 
   

 

 

Creative pursuits  Physical Activity 

Music, singing 20 20%  Non-Disclosed Sports 45 19% 

Dancing 18 18%  Run/Walk 33 14% 

Drawing 16 16%  Water Sports 24 10% 

Cooking, baking or making things 8 8%  Snow Sports 18 8% 

Art 5 5%  Netball 17 7% 

Written pursuits 3 3%  Cycle Sports, general exercise 13 6% 

Dramatic activities, hair dressing, 
photography, textiles  

1 1%  Rugby 11 5% 

Leisure and Recreation Pursuits    Motorsport, skateboarding 6 3% 

Reading 42 25%  Horses, trampolining 5 2% 

Hunting and Fishing 26 16%  Football, hockey, touch, tramping 4 2% 

Shopping 26 16%  Cricket, golf 3 1% 

Motorsport 10 6%  
Unknown, outdoors, resistance 
training, rugby league 

2 1% 

Miscellaneous 61 37%  
Badminton, basketball, martial arts, 
softball, squash, tennis, tree climbing 

1 0% 
 

Highest ranked spare time activities 

Playing sport 43 17% Farming, watching movies 3 1% 

Socialising with friends 42 16% Drawing, exercise, playing games, having 
fun, homework, outdoor activities, 
playing with animals, roaming, 
skateboarding, snowboarding, swimming 

2 1% Listening to music 18 7% 

Watching TV 12 5% 

Gaming, playing computer 9 3% Cadets, camping, cooking, driving, playing 
piano, playing in the river, school work, 
scuba diving, smelling cheese, speedway, 
surfing, talking to people, walking and 
writing 
 
 
 

1 
 
 
 
 

1% 
 
 
 
 

Sleeping 8 3% 

Reading 7 3% 

Dancing, socialising with family, 
motorbike riding, skiiing 

6 2% 

Eating, facebook, horse riding, 
hunting/fishing, singing 

5 2% 

Chilling out, playing guitar, partying, 
texting, working 

4 2% Total responses 260 
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6. ACHIEVEMENTS 
When asked to provide desired achievements over one, two and five years responses were categorised 
into the following types of achievements; educational, professional, sporting and personal. Educational 
achievements were most prominent over goals for in one and two ȅŜŀǊǎΩ ǘƛƳŜ however professional 
goals show to be front of mind when projecting five years in the future. 

9ȄŀƳǇƭŜǎ ƻŦ ŀŎƘƛŜǾŜƳŜƴǘǎ ŦƻǊ ƛƴ ƻƴŜ ȅŜŀǊΩǎ ǘƛƳŜΤ 

¶ Educational: Achieve in school, achieve NCEA levels, pass exams, get into Uni  

¶ Personal: Get a car/licence, to be myself, to make more friends  

¶ Sporting: Do well in sports, improve and do better in sports 

¶ Professional: Get a job, get in the Army, set goals of achieving the career I want 

Examples of achievements for in two ȅŜŀǊǎΩ ǘƛƳŜ; 

¶ Educational: Complete school, attend/pass Uni/Ucol, pass trade training 

¶ Personal: Get a car/licence, save money, work out what I want to be 

¶ Sporting: learn specific sports skills, keep competing, make rep team 

¶ Professional: Get a job, have a better job, earn a solid income 

Examples of achievements for in five ȅŜŀǊǎΩ ǘƛƳŜ; 

¶ Educational: Be in Uni, finish school/Uni, be in apprenticeship  

¶ Personal: Be successful, own my own home, be travelling 

¶ Sporting: Competing at a high level 

¶ Professional: To be in a specific job 

 

1 Year   

Educational 166 66% 

Personal 41 16% 

Sporting 28 11% 

Professional 17 7% 

Total responses 252  

   

2 Years   

Educational 137 58% 

Personal 44 18% 

 Professional 38 16% 

 

Sporting 19 8% 

Total responses 238  

   

5 Years   

Professional 115 48% 

Educational 77 32% 

Personal 38 16% 

Sporting 10 4% 

Total responses 240  
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7. IDEAL JOBS 
The ideal jobs indicated by respondents were those in the Advertising, Arts and Media industry 
(15.5%), Hospitality and Tourism industries (12.8%) and the Sport and Recreation industry (12.1%). 
Respondents were asked to rank up to six responses in this question. 

 

   

Advertising, Arts & Media 133 16% 

Hospitality & Tourism 110 13% 

Sport & Recreation 104 12% 

Trades & Services 92 11% 

Farming, Animals & Conservation 79 9% 

Healthcare & Medical 60 7% 

Government & Defence 54 6% 

Education & Training 53 6% 

Legal 26 3% 

Design & Architecture 24 3% 

Manufacturing, Transport & 
Logistics 

24 3% 

Retail & Consumer Products 24 3% 

Science & Technology 18 2% 

Self-Employment 16 2% 

Engineering 14 2% 

Information & Communication 
Technology 

7 1% 

Accounting 5 1% 

Administration & Office Support 5 1% 

Community Services & 
Development 

3 0% 

Real Estate & Property 2 0% 

Banking & Financial Services 1 0% 

Call Centre & Customer Service 1 0% 

Construction 1 0% 

Marketing & Communications 1 0% 

Sales 1 0% 

Total responses 858  
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Highest individual ranked ideal jobs 

Vet 14 6% Advertising, anthropologist, artist, 
clerical assistant, commercial diver, 
commercial hunter, 
communications, criminal profiler, 
doc worker, dance judge, dance 
teacher, dentist, designer, director, 
engineer, fashion designer, forensic 
scientist, horse trainer, industrial 
abseiler, jeweller, manager, marine 
biologist, megatronics, music 
composer, nanoscience researcher,  
Nasa, personal assistant, prime 
minister, pro horse rider, pro skier 
pro snowboarder, pro sportsman 
pro surfer, professional dancer, 
professional trainer, psychologist 
radio host, road worker, shearing 
sheds, ski instructor, sports 
manager 
stuntman/pyrotechnics, tattooist  
technician, trainer, wine brewer 
 
 
 

1 
 
 
 

1% 
 
 
 

Farmer, teacher 13 5% 

NZDF 12 5% 

Builder, hairdresser, pro netballer 9 4% 

Lawyer, police force, singer 7 3% 

Doctor 6 3% 

Flight attendant, pro rugby player 5 2% 

Game design and testing, nurse, 
photographer, physiotherapist, retail 
assistant 

4 2% 

Chef/baker, computer graphics and 
animation, interior designer, 
musician, pilot , vet nurse, writer  

3 1% 

Architect, bartender, beautician, 
business owner, computer 
programmer, driver, journalist, 
makeup artist, McDonalds worker, 
mechanic, motorcycling, personal 
trainer, pro golfer, pro soccer player, 
professional coach, public relations, 
radiologist, TV presenter 

2 1% 

 Total responses 239 
      
 

8. FAVOURITE TV PROGRAMMES 
Respondents were asked to provide their three favourite television programmes. Dramatic television 
was the genre of choice (43%) for respondents followed by comedy and reality TV with 25% and 12% 
respectively. The top 10 individual shows across all categories are listed in the table below. 

 

   

Drama 290 43% 

Comedy 166 25% 

Reality 82 12% 

/ƘƛƭŘǊŜƴΩǎκŎŀǊǘƻƻƴκŀƴƛƳŜ 72 11% 

Sport 20 3% 

Documentary 19 3% 

News/current affairs 17 3% 

Music 4 1% 

Sci-fi 1 0% 

Total responses 685  
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Shortland Street 83 12% 

Outrageous Fortune 45 7% 

Home and Away 39 6% 

The Simpsons 36 5% 

Jersey Shore 28 4% 

Vampire Diaries 22 3% 

Family Guy 21 3% 

Big Bang Theory 18 3% 

Two and a Half Men 16 2% 

Spongebob Squarepants 15 2% 

   

 

9. POSITIVE IMPACT 
The items that were rated as having the biggest positive impact on the youth of the Rangitikei were 
those of a better range of shops, more carnivals and concerts and the development of a gaming area. 
The most common single item was a better range of shops, mentioned by 67% or respondents.  

 

   

A better range of shops 168 67% 

More carnivals / concerts 137 54% 

A Gaming area 134 53% 

A safe place to hang out 106 42% 

Youth event series 100 40% 

Youth space 96 38% 

Graffiti art comp 87 35% 

Other 21 8% 

Total responses 849  

Total respondents 252  

Responses in the Other category; A place for only 
teens to hang out, opportunities for hunting and 
fishing, indoor skate parks, McDonalds,  more leisure 
activities, more sport opportunities, more concerts 
and dances, better cheaper movies, more shops. 
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10. MAJOR IMPROVEMENTS WANTED 
When asked what major improvements our young people would like to see the popular responses 
were: more places to hang out (74%); more leisure opportunities (66%) and more job opportunities 
(66%). Responses to this question were not ranked. 

 

   

Places to hang out 193 74% 

More job opportunities 173 66% 

Leisure opportunities 171 66% 

Making our towns safer 92 35% 

Knowing where to go for help 72 28% 

Other 22 8% 

Total responses 723  

Total respondents 261  

Responses in the Other category included; courses 
for hairdressing and  netball, improved skateboard 
park, more fun things to do, more jobs for young 
people, more shops, something to sort out the 
naughtier kids, group for troubled teens, McDonalds, 
more playgrounds, raise alcohol price. 

 
 

11. BIGGEST ISSUES 
Young people raised a wide range of issues but some issues were very clearly dominant. In this survey, 
the most common big issues as freely identified by the respondents were: illegal and legal drug use, 
crime and a lack of things to do. Respondents were asked to rank up to ten issues; results were 
weighted to reflect ranking (i.e. an issue when ranked number one is given more weight than when 
ranked lower). 

 

   

Illegal drug use 226 

Legal drug use 153 

Crime 130 

Lack of things to do 122 

Bullying 92 

Lack of job opportunities 72 

Nowhere to hang out 67 

Truancy 56 

Graffiti 53 

Cyber/txt bullying 15 
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12. IMPORTANCE OF PHYSICAL ACTIVITY 
A combined 81% of those who answered the question rate physical activity as important. Of the 81% 
who rate physical activity as important, 37% rate it as extremely important whilst 44% rate it as quite 
important. 

 

   

Not important at all 7 3% 

A little important 40 16% 

Quite important 112 44% 

Extremely important 93 37% 

Total responses 252  

 

  

 

13. YOUTH SPACE 
The aspects important to a potential youth facility were those of equipment for entertainment (52%), 
sports area and equipment (11%), a café style area (9%) and a safe place to get away, chill and hang 
out (6%). The indicator of entertainment equipment comprised; games, pool tables, computers, 
movies, music and gaming equipment. 

 

   

Entertainment equipment 156 52% 

Sports area and equipment 32 11% 

Café 28 9% 

Get away / hang out / talk / 
read 

19 6% 

Events & Activities 15 5% 

Seating 15 5% 

Dance area 7 2% 

Graffiti Wall 7 2% 

Learning environment 6 2% 

Support structures 6 2% 

Kitchen 5 2% 

Art space 3 1% 

Books 3 1% 

Total responses 302  
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Games 38 24% 

Pool Table 25 16% 

Computers 24 15% 

Movies 22 14% 

Music 16 10% 

Gaming 12 8% 

Spacies 7 4% 

Misc 6 4% 

Air hockey table 3 2% 

TV 3 2% 

Total responses 156  

 
 

 

   

Gaming area 10 11% 

Movie area 10 11% 

Café 8 9% 

Computers 8 9% 

Games 8 9% 

Pool table 7 8% 

Sports area 5 6% 

Arcade games 4 4% 

Couches 4 4% 

Fun things to do 4 4% 

Events & activities 3 3% 

Place to hang out & talk 3 3% 

A Safe environment 3 3% 

Graffiti wall 2 2% 

Music 2 2% 

Trampoline 2 2% 

Air hockey table 1 1% 

An open space 1 1% 

Entertainment 1 1% 

Pinball machine 1 1% 

Skate park 1 1% 

Social room 1 1% 

Total responses 89  
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14. REAL LIFE SKILL OPPORTUNITIES 
When asked to indicate two real life skill opportunities of interest to learn 36% of individuals indicated 
their equal preference was to learn how to start a business and lessons in learning to drive.  

 

   

Starting a business 89 36% 

Driving 88 36% 

Finding a job 72 29% 

Living away from home 59 24% 

Budgeting 48 20% 

Banking / insurance 36 15% 

Setting up flat 31 13% 

Learning a trade 32 13% 

Other 18 7% 

WhatΩs in my community 6 2% 

Total responses 503  

Total respondents 246  

Responses in the Other category included; advanced 
driving skills, building, computer skills, farming, 
learning to invest money properly, managing and 
coaching sports teams, science apprenticeship, 
snowboarding, hairdressing/beauty therapy, working 
with children and photography 
 

 

15. PRIDE IN THE RANGITIKEI 
When asked if our young people were proud to live in the Rangitikei 74% of respondents indicated that 
they were proud to live in the Rangitikei. 

 

   

Yes 184 74% 

No 64 26% 

Total responses 248  

 
 

16. RANGITIKEI YOUTH COMMITTEE 
67% of respondents thought the idea of a youth committee was a good one with 31% indicating they 
would be interested in taking part. 

 

   

Yes 137 67% 

No 66 33% 

Total responses 203  
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